


DYNAMICPERSONALISED AMPLIFY

AVAILABLE ACROSS ALL 4’S TARGETING CAPABILITIES 

INTERACTIVE



SHORTER LEAD TIMES 

ANIMATED PRODUCT IMAGES & PRICING

PLATFORM SPECIFIC MESSAGES (CLICK, TAP, QR CODE)

HIGH IMPACT CREATIVE TO DRIVE BRAND AWARENESS

HIGHLIGHT KEY ADVERTISER MESSAGES

OPPORTUNITY TO  DRIVE ONLINE ENGAGEMENT & PURCHASE 

AMPLIFY

AMPLIFY CREATIVE ACROSS ALL PLATFORMS



AMPLIFY



AMPLIFY



FEATURES

• Animated product carousel

• Key retail message & packshot

• Recipes

• Instruction guide for product use

• QR code - big screen creatives

• Motion design (start card as a ‘reveal’ or within ad)

• Additional info on terms (e.g. Legal, Finance, Government ads)



PRODUCTION & COST

1. DAY 1: Assets, copy, tags and creative brief delivered by client/creative agency/agency (copy to be delivered 
as well if possible)

2. DAY 2-4: first storyboard supplied for feedback 
3. DAY 5: Feedback round 1 supplied by client/agency/creative agency (please provide consolidated feedback)
4. DAY 6: amended storyboard sent back for feedback 
5. DAY 7: final feedback round of the storyboard for approval 
6. DAY 8-11: Build 
7. DAY 11-13: Clear cast approval of final video (C4 will submit to Clearcast)
8. DAY 14-15: trafficking and testing

3 WEEKS £3000



CREATIVE DESIGN EXAMPLE 

Product carousel

Pack shot (static or animated)

Retail info

Branding and key messaging

Video CTA



CREATIVE DESIGN EXAMPLE 

Vertical cover art

Film title treatment

Out Now message

Video ad

Social media message



CREATIVE DESIGN EXAMPLE

Film title treatment

Horizontal cover art

Social media CTA

Out next week/Out now


