
#ClapForOurCarers



88% of people were aware 

of #ClapForOurCarers, 

with over half joining in on 

Thursday at 8pm
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Aware of campaign and

participated in clapping

The top listed words for how it 

made people feel were ‘proud’, 

‘emotion’ and ‘good’

“It was really lovely, 

and beyond showing 

appreciation for key 

NHS workers/other 

carers, it gave me a 

sense of community 

as I hadn't seen any 

of my neighbours 

due to isolation but 
heard them clap.”

“It was 

overwhelming

and it was the 

first time I’ve 

been moved by 

the actions of 

our society for a 

very long time.”

“Proud, I am an NHS 

worker myself and am 

honoured that so 

many people took 

part in an iconic event 

showing their 

gratitude”

“I found it very moving and loved how it 

brought so many people together and 

showed our thanks for the people who 

deserve it”

Sample = 819 Adults 16+ Core4 & 4Youth 



On Friday 27th

Channel 4 joined 

forces with 42 

advertisers to show 

solidarity and 

support for the NHS

by creating a 

special ad break 

takeover which 

aired in Channel 4 

News at 7:45pm
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62% rated the special ad takeover 4 or 5 

stars, significantly above the benchmark 

9% 10% 19% 23% 39%

1 2 3 4 5

4-5 Rating 

Norm: 45%

62% Rated the ad 4 or 5 stars

“All of these brands are 

there supporting all of those 

who have helped us in this 

painful time and that we are 

all working together as a 

community. Also, that they 

are there for us.”

“That many brands stand by 

the NHS and are thankful for 

their support during these 

times.”

“The main message is about different 

brands coming together to show that 

they are taking part in this moment. They 

are coming together no matter their 

differences to show their support”

Q: ...and thinking about adverts in general, how would you rate the advert you have just watched? (1 = Didn't like at all and 5 = 

Liked a lot) Sample = 891 Adults 16+ 
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The main message of the break takeover was 
that the brands featured support the NHS and 
wanted to come together to say thank you 

“That the brands support 

the carers of the NHS and 

the work that they do”

“Everyone in every walk of life is 

greatly appreciative to the 

work our NHS/Carers are doing 

in these testing times.”

“That Channel 4 led loads of 

advertising companies to come 

together and show support for the 

NHS. Not too shabby.”

“We are all in this 

together, we can all 

be grateful to those 

frontline workers.

It doesn't take much 

to say thank you”

Q: In your opinion, what is/ are the main message(s) that the clip conveys about the brands involved? Sample = 891 Adults 16+ 
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It reminded me that we are all in

this together

I thought it was a really special

advert

Channel 4 should be doing adverts

like this

I’d really welcome more of these 

sorts of ads during this time

I could really relate to some of the

employees shown

I felt emotional watching the advert

I clapped along with the advert

Strongly agree Slightly agree Neither agree nor disagree Slightly disagree Strongly disagree

Q: Based on the clip, how much do you agree/disagree with the following statements? Sample = 819 Adults 16+

The ad promoted a sense of togetherness! 72% 

were reminded that we are all in this together, 

with 60% wanting to see more of this type of ad



Viewers liked that 

the ad showed lots 

of different 

people coming 

together and 

being united in 

showing support 

for the NHS

7

“It was great to 

see that many 

people all 

clapping for 

one thing! It 

shows we're all 

in it together” “The dogs, the Mars guy 

whooping and the 

You've Got Crabs claws!”

“That they show different 

kinds of people in different 

places. It shows diversity, so to 

speak.”

“It was a very interesting 

and different advert that 

featured a wide range of 

brands- (in which some 

of them are competitors) 

coming together for a 

great good.”

Q: Was there anything you particularly liked about the clip?? Sample = 891 Adults 16+ 

“Everything about it, I was smiling, but tears 

were forming from the pride I felt at seeing 

and hearing everyone clapping.”
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I like it when brands do

something a bit different

It’s great to see brands 

doing their bit to help 

during this time

I’d love to see more brands 

getting involved in this sort 

of stuff

It showed me a different

side to these brands

I feel more positively about

the brands involved after

watching the clip

Strongly agree Slightly agree Neither agree nor disagree Slightly disagree Strongly disagree

Q: Based on the clip, how much do you agree/disagree with the following 
statements? Sample = 819 Adults 16+

The campaign had a positive impact the brands 

involved. 73% of people thought it was great to 

see brands doing their bit to help 
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Take part in Clap for

our Carers if it

happens again

Look into ways I can

help during this time

Talk about the clips

with my family/friends

Promote the campaign

on my social media

account

Very likely Quite likely Neither likely nor unlikely Quite unlikely Very unlikely

Q: As a result of watching the clip, how likely/unlikely are you to do the following? Sample = 819 Adults 16+

As a result of watching the ad 42% said they 

would talk about it with others and 56% had 

been inspired to look into ways they could help


