We've pulled together some key insights exploring what 16-34s are most
looking forward to this summer, including activities, events, food & drink;
highlighting spending opportunities.
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16-34s are most looking forward to food and
drink related activities this summer, with
barbecues and picnics coming out top:
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Source: TGl = 16+, 2023 March (February 2022-January 2023) - *filter on month Jan 2023 and 2023 April (March 2022-February 2023), C4 viewers = fav channel, OnePulse = 500 x 16-34s and



