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CASE STUDY: PREMIERE BREAKS 
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A/B TEST VIA CORE4 COMMUNITY EXPLORING C4 INTRO BLOCK PREMIERE BREAK ADS 

VS. REGULAR AD VERSIONS. X7 CAMPAIGNS TESTED AMONG 730 RESPONDENTS.

% = PREMIERE BREAK UPLIFTS 

VS. REGULAR AD VERSIONS

Significant at

90% confidence

UNIQUE +23%   

TRUSTWORTHY +19%

TRENDSETTING +16%

PREMIUM +12%

INNOVATIVE +10%

ON THE WAY UP +9%


